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Newbury BID is involved in bringing 
many festive delights to the town, 
and now is the perfect time for 
all businesses to get involved 
and maximise on the fantastic 
atmosphere and extra footfall.

In particular, both the day and evening of 
Thursday 17 December will see Newbury alive 
with entertainment, late-night shoppers and 
choirs. By engaging with the public you can 
increase your business opportunities – it is not 
too late to put on your Christmas thinking cap 
and decide how you will get involved.

Activities start at midday with funfair rides 
throughout the town, street entertainers, and 
market stalls looking Christmassy, creating a 
great chance for businesses of all types – not 
just retail outlets – to draw people in. How 
about a special off er, festive competition, 
mince pies, mulled wine … or even just a big 
tin of help-yourself choccies? And make sure 
you shout about what you are going to be 
doing!

Road closure is extended to 9pm for a safe, 
traffi  c-free environment, and the BID has 
negotiated free parking 5–9pm at Parkway, 
Kennet Centre and Northbrook multi-storey 
car parks.

As dusk falls local choirs sing in diff erent parts 
of the town, before gathering with members 
of the public in the Market Place for the grand 
fi nale: The Choir of 1,000 Voices – a truly 
special way to round off  the event.  We want 
to encourage everyone to be there to join 
in the singalong fun. Please don’t be a ‘Bah 
Humbug’ – come and join us!

And did we mention there will be three (not 
necessarily wise) men riding camels?

At the British BIDs Annual 
Conference at Canary Wharf in 
November, Newbury BID was 
delighted to be one of just seven 
BIDs successfully accredited in the 
2015 Accreditation ceremony.
As the national BID industry grows and 
matures, businesses are increasingly looking at 
reassurance in terms of governance, quality of 
delivery, performance management and return on 
investment. As the industry-recognised standard, 
achieving accreditation provides confi rmation 
that the BID is a well-run organisation.

To become accredited, Newbury BID followed a 
process which included self-assessment and a 
full audit carried out by non-BID business people 
with a variety of backgrounds and experiences, 
ensuring a completely objective view. 

The assessment process consisted of 
evaluation of: Governance (the selection 
process and eff ectiveness of the BID board, 
directors and members); Management and 
Operations (everything from staffi  ng structure 
to insurance policies); Financials (professional 
and transparent procedures within fi nancial 
systems); Performance Management (methods 
used to review performance, ensuring the 
views of levy payers and the changing needs 
of the area are refl ected); Communication and 
Reporting (focussing on how processes and 
activities are reported to levy payers, and how 
return on investment is assessed).

Russell Downing of Newbury BID says, 
‘Accreditation is the must-have recognition that 
any well-managed BID should desire, and we are 
proud to have been successful in our application. 
As we look towards renewal of the BID contract 
in 2016, the accreditation has been a worthwhile 
process, not only demonstrating the transparency 
that we have always shown but building on the 
trust that you, our members, have in us.’
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Looking Forward to 2016 … and Your Involvement

BID Responds to Proposed Council Savings

Once the excitement of Christmas 
and the January sales are over, 
there is much to look forward to in 
the fi rst few months of 2016. 

The BID is arranging or supporting many 
activities which bring additional footfall into 
the town, so maximise the opportunity to bring 
extra business your way. If you want some 
help with ideas, contact Russell Downing or 
Suzanne Young at Newbury BID.

•  9 February Pancake Races & Lunches 
  Shrove Tuesday sees the annual Soroptimist 

International Newbury & District Pancake 
Races & Lunches event and fundraiser. Why 
not enter a team? Details from 

 si_newbury@hotmail.co.uk.

• 4 – 6 March Big Guitar Festival
  To be held at venues throughout Newbury town 

centre, courtesy of Hogan Music and Berkshire 
Maestros, in association with Newbury BID.

• 25 March – 3 April Giant Easter Egg Hunt
  It’s back! Newbury’s Giant Easter Egg Hunt 

has people searching all over town for clues. 
Let the BID know if you want to be part of it.

• 25 – 28 March Devizes to Westminster   
 Canoe Race
  This historic canoe race passes through 

Newbury on the canal. 
 See www.dwrace.org.uk for details.

• 27 March Newbury Artisan
  The fi rst Newbury Artisan in November proved 

a great success and becomes a regular feature 
on the last Sunday of the month from March.

In response to savings proposed by 
West Berkshire Council, Newbury 
BID is making its voices heard.
Newbury BID is looking at solutions to the 
proposals by the Council to make savings in 
three key areas: CCTV; the Visitor Information 
Centre; and public toilets at The Wharf 
and Pembroke Road, the proposed new 
destination for the bus station.

All BID members have done their bit to help 
Newbury become a great visitor destination 

and reductions in service in these areas means 
a step backwards for much of the good work 
that has taken place.  

Russell Downing says, ‘West Berkshire 
Council made it clear that they wanted to 
hear from our communities about the impact 
that the proposed reduction or closure of 
these services would have, and Newbury 
BID is working with them regarding possible 
solutions. It is all about making Newbury a 
place people are happy to come to for all 
sorts of reasons, and we see all three of these 
community facilities as vital.’

Maximise 
the opportunity 
to bring extra 
business your 

way.

A New Ranger on Newbury’s Streets
We are delighted to introduce new 
Street Ranger Jayne Hammond, 
who joined Samantha Bates in this 
important role of ‘mobile customer-
service provider’ on 4 November.
Jayne has spent most of her life in Newbury and 
Thatcham so knows the town well. Her most 
recent work experience was as a volunteer 
at Henwick Sports Field where she enjoyed 
the outdoor life performing a variety of roles, 
including physical work and meeting the public. 
As a result, she wanted to continue in a similar 
vein, working outdoors and liaising with people 
from all walks of life, so the role of Street Ranger 
is ideally suited to her and she has soon proved 
to be an asset to the team. 

Jayne is already fi nding a smile is a great asset 
out on the street and is enjoying helping the 

public by being the ‘eye and ears’ of Newbury. 
She looks forward to getting to know local 
businesses over the coming weeks and months.

With Christmas and New Year increasing 
revelry, please remember that Street Rangers 
cannot do the work of the Police. Incidents of 
street drinking and anti-social matters must be 
reported to the Police: call 101 for Police-related 
incidents or 999 for emergencies, i.e. if there is 
an imminent threat to property or persons or if a 
crime is in progress.

For non-urgent concerns, contact the Rangers on:
rangers@newburybid.com
Samantha Bates: 07468 419324
Jayne Hammond: 07540 657377

For more urgent issues, call the BID offi  ce direct 
on: 01635 760309

We welcome your 
attendance at any of the BID 
meetings (except Board). 
Dates and times listed under 
BID Business on 
www.newburybid.com

Please let Suzanne Young 
know if you are attending:

suzanne@newburybid.com
01635 760505

For any Street Ranger 
related matters, call the BID 
offi  ce on 01635 760309

If you would like to feature in our Spotlight On section of the newsletter and promote your business, 
or just ensure we have your current contact details, please contact Sue at the BID offi  ce.
E: suzanne@newburybid.com T: 01635 760505

@NewburyRangers

01635 760309
01635 760505

russell.downing@newburybid.com
suzanne@newburybid.com Visit Newbury



Looking Forward to 2016 … and Your Involvement

We have seen a few businesses moving within the town 
and some new businesses opening up in vacant units, all 
of which has had a positive eff ect on the overall vacancy 
rates in Newbury. We continue to be heading in a positive 
direction, and reassuringly the regional picture seems to 
be responding in a positive way also.

The past couple of months have been slightly quieter for Visit Newbury than previous months; this is due to the summer holidays fi nishing and 
a drop in events around West Berkshire. You can see that there was a peak in interaction over Halloween and October half term. Visit Newbury 
is still proving to be very successful on social media and fi gures are signifi cantly higher than the same period in 2014. There has been an infl ux 
of both inbound and outbound traffi  c across social channels. Potential reach across platforms is over 1 million which shows Visit Newbury 
can reach a vast audience with posts. 2.0k interactions were made by 1.1k unique users. People continue to look to the Visit Newbury social 
accounts for places to visit in West Berkshire, local news and upcoming events, as well as seeking promotion of their own local events and 
fundraisers. The majority of Visit Newbury’s audience is based in Newbury and surrounding areas, showing that the correct target audience is 
reached with social updates.

Visitors to the website (visitnewbury.org.uk) have increased over the previous quarter by 20% with a total of 129,628 page views since 
September. The daily average is an increased 800 sessions. Users are staying on the site for an average of 2.22 minutes during each session; 
this seems to be the settled rate for the site over the past 9 months now. The majority of visitors are fi nding the website through search 
engines with terms like ‘Newbury’, ‘things to do in Newbury’ and ‘what’s on in Newbury’ where the site holds very high positions. We are 
working on getting a fi rst page ranking for ‘days out in Berkshire’ and ‘days out in England’.

Footfall month commencing 5 October 2015 was 778,285. The 
busiest day in the month was Saturday 17 October with 35,374 
visitors. The peak hour of the month was 12:00 on that Saturday 
with footfall of 4,222. As you may have seen in the national media, 
Spring Board, who monitor various high street indicators, and who 
also monitor our footfall, has reported a signifi cant drop in footfall 
at attractions across the UK and particularly London in the wake of 
recent events in Paris. This is also having a knock-on eff ect to cities 
and towns of all sizes, some of whom have reported a drop of 25%.

Bid Marketing News

Visit Newbury

Social Media 22 October 2015 - 9 November 2015

Vacant Units

Footfall in Newbury by Month

@VisitNewbury Visit Newbury Visit Newbury company/visit-newbury

The past couple of months has been slightly quieter for Visit Newbury than previous months, this is due to 
the Summer holidays finishing and a drop in events around West Berkshire. You can see that there was a peak 
in interaction over Halloween and October half term. Visit Newbury is still proving to be very successful on 
social media and figures are significantly higher than the same period in 2014. 

There has been an influx of both inbound and outbound traffic across social channels. Potential reach across 
platforms is over 1 million which shows Visit Newbury can reach a vast audience with posts. 2..0k inter-
actions were made by 1.1k unique users. People continue to look to the Visit Newbury social accounts for 
places to visit in West Berkshire, local news and upcoming events, as well as seeking promotion of their own 
local events and fundraisers. The majority of Visit Newbury’s audience is based in Newbury and surrounding 
areas, showing that the correct target audience is reached with social updates. 
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across all Twitter and Facebook accounts

Incoming Messages 1,324
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New Twitter Followers 239
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a	significant	drop	in	footfall	at	attractions	across	the	UK	and	particularly	London	in	the	wake	
of	recent	events	in	Paris.	This	is	also	having	a	knock-on	effect	to	cities	and	towns	of	all	sizes,	
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PROVIDING NEWBURY’S

MARKETING
POWERED BY SERVICE

since 1986

PRINT AND

celebrating

years

30creative
Call 01635 521654

Visit appleprint.co.uk

Email sales@appleprint.co.uk

Follow @appleprintnews

Like appleprintandcreative

The Orchard, Abex Road, 
Newbury RG14 5EY 

Newbury Business Improvement District
Broadway House, 4-8 The Broadway, Newbury  RG14 1BA 
www.newburybid.com

Neal’s Yard Remedies Newbury
Neal’s Yard Remedies believes that health and 
wellbeing come from within and offers a range of 
therapies to help you achieve both. 

Whether you are looking for luxurious pampering or 
a specialised treatment to help ease a complaint, a 
holistic therapy is a wonderfully relaxing experience – 
and makes a great gift.

Treatments offered include massage, facials, 
aromatherapy, refl exology, sports massage, 
naturopathy, herbal medicine, hypnotherapy, fl ower 
remedies, Indian head massage and the Alexander 
technique, plus specialised treatments for mums-to-be 
such as pregnancy massage and maternity refl exology.

Drop into their store and therapy rooms in Parkway 
Shopping Centre or contact them on 01635 580323, 
email newbury@nealsyardremedies.com. 

Marks & Spencer Newbury
M&S has been around for over 125 years and is a 
growing international and online business which is 
one of the UK’s leading retailers offering stylish, high 
quality, great value clothing and home products, 
as well as outstanding quality foods, responsibly 
sourced from around 2,000 suppliers globally.

Marks & Spencer at Parkway offers a range of 
products from women’s, men’s and children’s-wear 
to, food, wine, fl owers and lunch to go! 
 
Why not visit to see their fantastic selection of deals 
and offers changing bi weekly?
 
Have you joined the brand new SPARKS membership 
card for M&S customers? Join online or via the M&S 
mobile app. 

M&S, 22 Northbrook Street, Newbury RG14 1DJ 

Spotlight on... 
Neal’s Yard Remedies and Marks & Spencer

In each bi-monthly newsletter we promote two businesses, on a fi rst-come fi rst-served 
basis. Please contact the BID offi ce if you would like to feature.

Events & Christmas Meeting – Broadway House, 10.30am

Operations Meeting – Broadway House, 10.30amBoard Meeting – Broadway House, 10.30am

Events & Christmas Meeting – Broadway House, 10.30am

Marketing Meeting – Broadway House, 10.30am
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Newbury Charter Market
Every Thursday and Saturday

Newbury Farmers Market 
Sun 20 Dec, Fri 1 Jan, Sun 7 Feb
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