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The last year has seen a resurgence of confi dence come 
back into our town centre, Newbury BID has been working 
with our partners to ensure that Newbury is a destination of 
choice. This has been done under our four main headings; 
Spreading the Word, Getting Out & about, Attractive Town 
Centre and Business Support and Income.

In addition to this, we have given 
a voice to the business community 
on issues that matter to you. 
Our presence at meetings and 
committees in relation to matters 
that affect the BID area have been 
fed back to the relevant people.

I look forward to reporting on all the progress Newbury BID 
has made in more detail in our annual report that we will 
distribute in July.

Scott Waters
Chairman Newbury BID, Owner David Clulow

Newbury BID 
Summary 2014 /15

Key Achievements
•  Retention of lower than regional and national 

average vacant unit rate with 92.5% (excluding 
shopping centres) of retail units occupied within 
Newbury BID area. (Figures as of April 2015.)

•  Installation of a new digital footfall camera 
indicates that footfall continues to grow, though 
like-for-like comparisons will not be available until 
late summer 2015. This corresponds with the 
increase in footfall counted through Parkway.

•  A full programme of events in the town centre 
including: NewburyFest, Shop Local Week, Food 
Festivals, Strongman Event, Late Night Shopping, 
Christmas Lights Parade, Easter and Halloween Hunts.

•  Signifi cant social media campaign resulting in a 
strong online presence and social community for 
people local to Newbury and visitors. 

•  Delivery of the re-built Visit Newbury website, 
www.visitnewbury.org, providing a focal point for 
everything in Newbury and West Berkshire.

•  Newbury town centre accredited with ‘Purple Flag’ 
status for our management of the evening economy.

 Improving the Image and 
Appearance of the Town 
Centre
One project that continues to be successful and add real 
value to the BID area is Newbury Street Rangers, set up 
to act as the town centre concierge, helping to promote 
the BID area and ensuring the public realm is kept in 
top condition. This is done through a constant presence 
in the BID area, reporting on any defects and assisting 
locals and visitors alike around the town centre. A key 
set of eyes and ears, they monitor any potential trouble 
and nip it in the bud before it escalates.
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DATE FOR YOUR DIARY
Newbury BID AGM 

Wednesday 22 July 2015 
6-8pm, Broadway House

Marketing & Promotions
Public Relations
Newbury BID works with PR and marketing specialists 
whose primary focus is to build relationships with local 
media groups and organisations to ensure positive and 
good-news stories about Newbury reach the news outlets. 
We feature business good-news stories, anniversaries or 
special events through our social media and newsletters, 
which are picked up by our media outlets’ social activity. 
We also work with new businesses to the town to ensure 
they get off  to the best possible start.

Radio Advertising
Over the last year we have worked with Breeze on a 
number of campaigns to promote Newbury. The most 
signifi cant of these was a six-month campaign to 
promote the Christmas Lights Parade. Breeze ran a 
competition, ‘Newbury Star Search’, to fi nd talented 
individuals from the area.

Social Media
Over the past year we have built a strong online presence 
and social community for people local to Newbury 
and visitors. We have had 10,000 hits on our social 
networking sites through regular activity and interactions; 
this has taken our engagement level to 60% (with the 
other 40% being updates) between both new contacts 
to the pages and existing users. The infl uence level 
(which is the growth and interest amongst our audience) 
on both platforms is 100%, which shows that users are 
interested in the content being promoted. We have made 
4.5 million impressions over the past year, to new and 
existing audiences, with the top geographic locations for 
impressions being made to users in Newbury, Thatcham, 
Reading, Basingstoke and London. 

Advertising & Awareness
As part of our advertising campaign, we have a regular 
slot in the Newbury Weekly News Business section 
as well as the regular newspaper. This space is used 
to promote up coming events and keep the business 
and wider community informed of the essential work of 
the BID and to highlight that without the BID ALL this 
activity will disappear.

Visit Newbury Website 
Earlier this year we re-built the www.visitnewbury.
org website, giving it a much needed fresh, clean look 
and layout that is much easier to navigate, providing 
the information required in a more accessible format 
to promote all that is great about Newbury and West 
Berkshire on one single hub. Since its re-launch website 
visits have doubled and bounce rate has lowered 
showing that visitors to the site are able to fi nd the 
information they require.

Events
If there is one thing that brings the community together 
and attracts visitors, it is raising the spirits and 
vibrancy of the town with events.

We have been involved in many events this year, both 
in terms of organising or sponsoring/promoting. Here 
are a few of the events we took part in during 2014/15:

April Food Festival
 Giant Easter Egg Hunt

June Food Festival
 Newbury Fest – 3 weeks of events  
 including Culture Fest, Waterways Festival, 
 Armed Forces Day
 Shop Local Week

July Independent’s Day Celebration
 Strongest Junior Competition

October Halloween Haunt Hunt
 Food Festival

November Christmas Lights Switch On & Santa Parade

December Three Late Night Themed Shopping   
 Evenings with entertainment

In addition to the above, we supported and assisted 
in the promotion of Youth Fest, Volley Fest, Rotary 
Boules, Open-Air Opera and Wiggle Magnifi cat.

In Newbury
The in-room magazine continues to go from strength 
to strength promoting and showcasing Newbury to 
a signifi cant audience both in print and online. This 
remains a cost-neutral initiative for the BID as the 
paid-for advertising covers all the costs and provides 
an excellent platform for businesses to promote their 
activities to a wide audience.


