
I am pleased to report that my fi nal year as Chair 
of the BID has been incredibly positive, with 
much achieved across the year to continue to 
make Newbury a key destination of choice. West 
Berkshire and Newbury in particular have a great 
deal to be proud of. The work undertaken this year 
continues to follow our core themes: Spreading the 
word, Getting Out & About, Attractive Town Centre 
and Business Support and Income.

More recently we have seen some unfortunate 
funding cuts that have impacted a number of 
services and organisations. Newbury BID has taken 
a lead role in ensuring key services for the Town 
Centre will continue, Russell and the BID team 
are working closely with a number of partners to 
minimise the impact in two key areas, 
visitnewbury.org.uk, CCTV and Community 
Wardens.

I will, of course, report in full on all the great progress 
Newbury BID has made over its fourth year in our 
annual report that will be published in July.  

Scott Waters
Chairman Newbury BID, Owner David Clulow

Continued retention of lower 
than Regional and National 
Average vacant unit rate with 
93.7% (excluding shopping 
centres) of retail units 
occupied within Newbury BID 
area. (Figures as of April 2016)

Launch of the monthly 
Artisan Market, last Sunday 
of the month.

Continued events in the 
Town Centre including: 
NewburyFest, Shop Local 
Week, food festivals, 
strongman event, late night 
shopping, Christmas light 
parade, Easter and Halloween 
hunts.

Signifi cant social media 
campaign resulting in a 
strong online presence and 
social community for people 
local to Newbury and visitors. 

Newbury BID achieved 
Accreditation status 
with British BIDs, further 
cementing its reputation 
as a transparent and well 
managed BID with a strong 
governance process for 
delivery.

Recruited a second Ranger to 
enhance the team and most 
popular project.

Newbury Town Centre 
re-accredited with ‘Purple 
Flag’ for our management of 
the evening economy.

KEY 
ACHIEVEMENTS

OPEN
93.7%
retail units occupied

Improving the Image 
and Appearance of the 
Town Centre
The Newbury BID Ranger project continues to 
add real value to the Town, recognised as one 
of the most successful projects to date. A highly 
visible presence in the Town Centre to meet 
and greet visitors as well as providing a mobile 
customer service role. But perhaps the unseen 
work carried out by the Rangers is the most 
critical. Simple things like removing fly posting, 
picking up dog foul, removing low level graffi ti 
and ensuring the BID area is free from drug 
paraphernalia. The beauty of the Rangers are they 
can react instantly without having to go through 
endless reporting to get things actioned.

A vibrant and lively town centre is key to 
drawing residents and visitors alike into the 
Town Centre to make the most of what we 
have to offer. Many businesses comment 
that while the day of the event is not always 
busier, the following few weeks see an 
uplift in trade.

We have been involved in many events 
this year, both in terms of organising or 
sponsoring/promoting. Here are a few of 
the events we took part in during 2015/16

OCTOBER
Halloween Haunt Hunt and 
the inaugural Newbury Artisan 
Market

JUNE
Newbury Fest, 4 weeks of events 
including: Newbury Carnival, 
Culture Fest, Waterways Festival, 
Armed Forces Day, Shop Local Week

JULY
Independent's Day Celebration 
including the Covent Garden 
entertainers, Strongest Junior 
Competition

NOVEMBER
Reindeer Hunt Competition, 
Christmas Switch On & Santa 
Parade

DECEMBER
Late Night Themed Shopping 
Evening with entertainment.

MARCH
Newbury Giant Easter Egg 
Hunt and Newbury Artisan 
Market

APRIL
Monthly Artisan Market

EVENTS 
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Public Relations (PR)

We continue to work with specialists to ensure 
that our message reaches the maximum 
audience ensuring we are promoting all that 
is great about Newbury. Just as important, 
we ensure you, the levy payer, are kept fully 
informed of all the activity via the BID website 
www.newburybid.com, the bi-monthly 
newsletter and business visits. Communication 
is always a key challenge, to ensure we cover 
all media we utilise the local paper, Radio, 
Website (both the BID site and Visitnewbury), 
social media platforms and local forums. This 
is backed up with posters and flyers when 
appropriate.

Radio Advertising

During 2015/16 we have maintained a constant 
presence on Jack FM, with a footprint covering 
the wider region. This has ensured we have the 
right message in the right place at the right 
time. This has been enhanced during key events 
and Christmas.

2 MILLION 
impressions

Social media

Over the past year we have continued to 
strengthen Visit Newbury's online presence. The 
community around Visit Newbury is growing, 
engagement is high and social media is more 
successful than it ever has been. We have 
received over 2 million impressions and 14,100 
interactions across social media networks in 
the last year. This is due to interesting topics, 
informative posts and regular updates. Most 
impressions come from users in Newbury, 
Thatcham, Reading, Basingstoke and London. 
This shows that we are engaging both locals 
and potential visitors. We believe social media 
marketing is driving visitors to Newbury, and 
informing and engaging a local audience.

Advertising and 
awareness

During 2015/16 we have utilised the Newbury 
Weekly News business section to keep the 
business community and wider community 
at large informed on the key work the BID is 
undertaking. We have also used the Newbury 
Weekly News, Primary Times and West 
Berkshire Mums to promote the many great 
events that have taken place in Newbury.

MARKETING 
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The Visit Newbury website has grown from 
strength to strength over the past 12 months 
– we have seen increased traffi c across every 
part of the site with the Events section out 
performing last year's fi gures by 266% - over 
all we have seen a 239% increase in page views 
and content. Our social media is really key to 
helping drive that number up. Our search engine 
positions for the key word terms for fi nding 
Newbury are now all listing on page one – we 
will work over the next year to improve our 
wider SEO appeal.

In Newbury

In Newbury continues to grow in reputation 
and distribution. Now in its third year, this 
cost neutral publication is a key vehicle for 
promoting Newbury to the many visitors and 
residents who have the potential to use the 
town. We aim to have a consistent message 
through the magazine ‘what a great place 
Newbury is to live work and visit’ by publishing 
the good news stories and great achievements 
by local businesses and organisations.

Date for your diary – Newbury 
BID AGM Wednesday 14th July 
2016 6-8pm, Broadway House

01635 760309 | 01635 760505

russell.downing@newburybid.com

suzanne@newburybid.com
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