


Public Relations (PR)

We continue to work with specialists to ensure 
that our message reaches the maximum 
audience ensuring we are promoting all that 
is great about Newbury. Just as important, 
we ensure you, the levy payer, are kept fully 
informed of all the activity via the BID website 
www.newburybid.com, the bi-monthly 
newsletter and business visits. Communication 
is always a key challenge, to ensure we cover 
all media we utilise the local paper, Radio, 
Website (both the BID site and Visitnewbury), 
social media platforms and local forums. This 
is backed up with posters and �lyers when 
appropriate.

Radio Advertising

During 2015/16 we have maintained a constant 
presence on Jack FM, with a footprint covering 
the wider region. This has ensured we have the 
right message in the right place at the right 
time. This has been enhanced during key events 
and Christmas.

2 MILLION 
impressions

Social media

Over the past year we have continued to 
strengthen Visit Newbury's online presence. The 
community around Visit Newbury is growing, 
engagement is high and social media is more 
successful than it ever has been. We have 
received over 2 million impressions and 14,100 
interactions across social media networks in 
the last year. This is due to interesting topics, 
informative posts and regular updates. Most 
impressions come from users in Newbury, 
Thatcham, Reading, Basingstoke and London. 
This shows that we are engaging both locals 
and potential visitors. We believe social media 
marketing is driving visitors to Newbury, and 
informing and engaging a local audience.

Advertising and 
awareness

During 2015/16 we have utilised the Newbury 
Weekly News business section to keep the 
business community and wider community 
at large informed on the key work the BID is 
undertaking. We have also used the Newbury 
Weekly News, Primary Times and West 
Berkshire Mums to promote the many great 
events that have taken place in Newbury.
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The Visit Newbury website has grown from 
strength to strength over the past 12 months 
– we have seen increased tra�� c across every 
part of the site with the Events section out 
performing last year's � gures by 266% - over 
all we have seen a 239% increase in page views 
and content. Our social media is really key to 
helping drive that number up. Our search engine 
positions for the key word terms for � nding 
Newbury are now all listing on page one – we 
will work over the next year to improve our 
wider SEO appeal.

In Newbury

In Newbury continues to grow in reputation 
and distribution. Now in its third year, this 
cost neutral publication is a key vehicle for 
promoting Newbury to the many visitors and 
residents who have the potential to use the 
town. We aim to have a consistent message 
through the magazine ‘what a great place 
Newbury is to live work and visit’ by publishing 
the good news stories and great achievements 
by local businesses and organisations.

Date for your diary – Newbury 
BID AGM Wednesday 14th July 
2016 6-8pm, Broadway House

01635 760309 | 01635 760505

russell.downing@newburybid.com

suzanne@newburybid.com
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